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Real Estate

RealStar Realty, Naperville

Customer service, discounts help company succeed

By Randy Mielke
BPECIAL TO THE SLIN

RealSiar Bealty, a locally-
o, independent brokerage
has seen dramatic growth over
thie last six vears, The main rea
s0ng for Bealstar's sucoess ane
excellent customer service and
dliscounted commissions,

“We have had tremendous
arowth where ofher comisinics
are struggling.” said John Wilt,
crwmer and broker of the real es
fate firm.

The grognwth 12 redlected in the
firm's sales figures. RealStar
Eealty increased sales by 70
percent i 2002, 30 percent in
20003, 50 percent in 2004 and 34
percent in 2005, According o
Wilt, the company is ahead of
pace for 2006 with projected
growih expected o be up 20000
Al percent.

Because of the rapal growih
of areas such as Oswegn, Reak
Star will open an affice in that
town in mid-April, combining
employvees with those from a
Geneva office. HealStar now
has three offices in the western
subperh= In adodition o the new
Crawego location, the company
has an office in Glen Ellyn amd
is main office i downbown
Naperville, RealStar recently
maoved its company headquar-
ters i Naperville for a third
time in order o expand and ac-
commmcdlate alditional real es
tate aFents.

“We have made three moves
in =% years with the Maperville
affice hecause of growth,” Will
sanl.

bart of the reason for the
grrowth is the discounted com-
mizsion that EealSiar offers
customers, The magority of real
estale firms charge a 6 percent
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commission fee on all transac-
s, FealStar offers a 3.9 per-
CEnl COmmission.

“We are (a) full-service real
eslate company al discount
pricing,” Will said,

Because of the Infernet and
the Multiple Listing Service
lists, which are available to
everyone, RealStar can offer ils
clients the same level of nation-
al exposure that the magor real
esfate firms offer,

“We can do 5.U percent be-
catize we do not pay up the fran-
chise chain,” Wilt said. “In-
stead, we do a ton of advertising
in local newspapers and on the
Internel Independent frims do
nixt have to pay up the franchise
chain. We can use that money
to advertise locally.”

Usually, every real estate
agent in a company musi buy
their own advertising space
from advertisers to market the
homes that they list. Bui at Re-
alstar, Wilt takes this responsi-

bility off of hiz agents and al-
lows them to concentrate on
gelling.

“We do better marketing,” he
saicl, “We spemd] more monsey lo-
cally, like ads in newspapers, |
pay Tor most of the core adver-
tising for the real estale
agrenis”

Another maper component of
the comp@any's success i= il al-
tention 1o customer service, To
help sales associales beiler
sprve their customers, all Beal-
Siar agenls are crosstraned in
every gapect of buving, selling
Al closing transactions,

“We focus a great deal on cus-
tomer service,” Wili said, "In
other companies, somaons's
wile or hushand may he work-
ing part-fime and handling part
of the transactions, We never
bzl o of f, From the fime the
Fgmage 15 g the market undil the
time yoan close, the client only
deals with one person,

“We do all the marketimg,
handle any issues that arise,
mezet the fermite guy, meet the
appraisers and work with the at-
tormeys,” hie confinued,

The attention o cogtomer
sprvice offen resulis in satisfied
Clienis telling others about thee
good service that they have re-
ceved, A estimated 42 percent
of Bealstar's Lstings are by me
ferral,

“The: fact that we do mof hand
clients off is one of the main
reasons that we ged so much re-
ferral business for such a young
company,” Will said,

Wilt is proued of the team he
haz agsembled and of the new
way of doing business that he
has developed.

“Char growth proves that i
wirhes,” hae said,

Jaff Krapa / Special to The Sun

labn Wilt, owner and broker of RealStar Realty, and Dianne Wilt,
shown here, continue to ecxpand their company with great success,

“We are (a) full-service real estate company at discount pricing.”
John Wilt B OWNER AND BROKER




